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Growth confidence check 

37 

All Global CEOs very confident in business growth 

prospects 
Communications CEOs very confident in business 

growth prospects 

Post economic crash 

40 
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Q: How confident are you about your company’s prospects for 

revenue growth over the next 12 months? Yearly comparison. 

 

 

44% of Communications 
CEOs are “very 
confident” in prospects 
for revenue growth in 
the next 12 months– 
10% higher than the 
total global average. 
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Top growth markets for Communications CEOs 

US China 

Germany Russia 
11% 

UK 
9% 

Brazil 
7% 

Spain 
7% 

France 
6% 

Greece 
4% 

Italy 
4% 

Q: Which three countries, excluding the one in which you are based, do you consider most important for your overall growth prospects over the next 12 months? 

2016 

USA and China are the most important overseas markets for growth, 
but a long list of smaller markets also commands attention 

13% 28% 
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28% 

Other 

19% 

Ukraine 
4% 

Mexico 
4% 

India 
4% 

Japan 
4% 

Sing. 
4% 

UAE 
4% 

Iran 
4% 



PwC 

A wide range of  threats reflect the ways Communications 
companies aim to grow 

63 

65 

65 

65 

67 
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57 
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72 

79 

Social instability 

Geopolitical uncertainty 

Speed of technological change 

Cyber threats 

Increasing tax burden 

Exchange rate volatility 

New market entrants 

Shift in consumer spending/behaviors 

Gov't response to fiscal deficit and debt burden 

Availability of key skills 

Over-regulation 

Global CEO average Communications CEO average  

Key threats 

Q: How concerned are you about the following potential 

economic, policy, social, environmental and business threats to 

your organisation’s growth prospects?  

Note: Respondents who answered somewhat concerned or 

extremely concerned 
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Threats and opportunities 

74% 

56% 
See more threats 

See more 
opportunities 

Q: To what extent do you agree/disagree that there are more growth opportunities/threats for your company than there were three years ago? 

Note: Respondents who agreed/strongly agreed 
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56% of Communications CEOs see 
more threats to their business than 
they did three years ago, while 74% 
see more opportunities. 
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Stakeholder impact on business strategy 

Q: What impact do the following wider stakeholder groups have on your organisation’s strategy? 

Note: Respondents who indicated high or very high impact 

Customers and clients are top priority for Communications CEOs, followed by 
industry competitors and peers. 

90% 

67% 69% 

48% 
51% 

30% 

85% 

76% 
69% 

46% 
41% 41% 

Customers & clients Industry competitors 
and peers 

Government & 
regulators 

Supply chain partners Employees (including 
trade unions) 

General public 

Global average 

Communications CEOs 
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Responding to greater expectations 

We prioritise long-term over short-
term profitability 

Creating value for wider 
stakeholders helps us to be 
profitable  

We are expected to address wider 
stakeholder needs  

Corporate responsibility is core to 
everything we do 

We report on financial and non-
financial matters 52% 

61% 

76% 

83% 

87% 

52% 

56% 

67% 

74% 

83% 

0 

0 

0 

0 

0 

Communications CEOs know they will increasingly be expected to address wider stakeholder needs and 
create value for wider stakeholders in the next five years 

Q Thinking about the wider stakeholder expectations you see, which of these statements best describes your organisation today, and in five years’ time? 

In five years 

Today 

7 

January 2016 19th Annual Global CEO Survey 



PwC 

50 
46 

43 
39 

28 28 26 
22 

45 
42 

31 31 

23 
20 

33 

24 

Additional costs to 
doing business  

Unclear or 
inconsistent 
standards or 
regulations 

Lack of the right 
capabilities 

Customers’ 
unwillingness to 

pay 

Inability to 
effectively execute 

on our strategy 

Misalignment 
between 

stakeholder 
interests and 

business strategy 

Conflict between 
stakeholder 

interests and 
financial 

performance 
expectations 

Insufficient 
information about 
wider stakeholder 

expectations 

% Communications 
CEOs 

% All Global CEOs 

Barriers to transformation 

(%) 

Q: Which of the following barriers, if any, is your organisation encountering when responding to wider stakeholder expectations?  

Communications CEOs are facing barriers to execution when responding to 
changing customer and stakeholder expectations. A lack of the right 
capabilities is high on the list. 
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33 

52 

46 

46 

57 

46 

35 

46 

54 

48 

39 

20 

50 

19 

24 

19 

9 

19 

22 

13 

7 

13 

11 

15 

15 

11 

24 

24 

31 

33 

35 

37 

37 

39 

43 

57 

How we manage our tax affairs 

How we minimise social and environmental impacts of our 
supply chain 

How we minimise social and environmental impacts of our 
business operations 

How we maximise societal value of our R&D and innovation 

Workforce rights and wellbeing 

Our values, ethics and codes of conduct 

How we develop new ‘ethical’ products and services 

How we define and manage risks 

How we measure success and what we hold ourselves 
accountable for 

How we partner and who we partner with 

How we manage our brand, marketing and communications 

How we use technology to assess and deliver on wider 
stakeholder expectations 

Significant change No change at all Some change 

(%) 

Q. To what extent are you making changes in the following areas in response to changing stakeholder expectations?  

Time for change 
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Two thirds of Communications CEOs believe data analytics and CRM systems will generate the greatest 
engagement with stakeholders. 

Putting technology to work 

Q: Please select the connecting technologies you think generate the greatest return in terms of engagement with wider stakeholders. 

65% 

63% 

59% 

Data and analytics Customer relationship 
management systems 

Social media 
communications and 

engagement 
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46% 
43% 

38% 

33% 
29% 29% 

20% 
16% 

44% 44% 

39% 

30% 30% 30% 

24% 
22% 

Pipeline of future 
leaders 

Workplace 
culture & 

behaviours 

Effective 
performance 
management 

Pay, incentives 
and benefits 

Focus on skills 
& adaptability of 

workforce 

Ethical and 
socially 

responsible 
reputation 

Health & well-
being of 

workforce 

Our focus on 
productivity 

through 
automation and 

technology 

All global CEOs 

Communications CEOs 

The people edge 
Communications CEOs are most likely to change their talent strategy to focus on workplace 
culture and behaviours and their pipeline of future leaders. 

Q: What aspects of your talent strategy are you changing to make the greatest impact on attracting, retaining and engaging the people you need to remain relevant and competitive?  
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